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Rationale/Course Description

This course covers all phases of real property marketing from defining goals and objectives to evaluating the results of that plan. Emphasis is given to the importance of paying attention to the details of a good marketing plan, and the power of feedback and adjustments.

Objectives/Aims

· To introduce the student to the key principles of marketing

· To equip the student with promotions and market management skills

· To apply marketing concepts to commercial and industrial properties

